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Vichy Val d’Allier:   
Mobilising Skills and Pooling Resources  

 
 
 

 
THE AUVERGNE – AN "EFFERVESCENT" ATTRACTIVENESS 

 
The Auvergne in key figures:  
 
Population: 1,340,000 inhabitants at 1st January 2009 
A strong increase thanks to additional working new-comers (30-59 years 
of age)  
Area: 26,000 km², nearly 5% of France 
Situated at the heart of Europe, at the centre of France and at the gateway 
to the Rhône valley 
Density: 51 inhabitants to the square kilometre 
Less than half of the national average (110 inhabitants/km²) 
 
 
As shown by the 2006 census, Auvergne’s demographic growth  has been 27,300 inhabitants since 
1999, or nearly 3,900 every year (+0.3%).  
After two decades of decrease, this marked advance has affected ¾ of Auvergne’s communes: urban 
spread continues to advance. 
 
Since March 2009, the Auvergne Broadband Connection, along with satellite solutions has enabled the 
Auvergne to become the first French region to be 100% broadband. 
It was a public/private partnership signed in 2005 between the Region, its 4 Départements, the State, the 
European Union and France Télécom which enabled the Auvergne to eliminate almost all of the “dead 
areas” in its region.    
At the end of this joint work, 99.6% of Auvergne’s telephone lines qualify for broadband connection. For 
the remaining 0.4%, innovative solutions are proving possible. 
 
Underlining its access towards the Rhône Alpes, an excellent trading centre,  the 
Brioude/Issoire/Clermont-Ferrand/Vichy link is being developed. 50% of all trade is carried out with the 
neighbouring Rhône Alpes, 30% of all road transport, a partnership based on the strategic line from 
Geneva to the Auvergne. Examples of cooperation are numerous, as illustrated by the Viaméca  
automobile and aeronautical equipment centre of excellence or the CLARA cancer centre. 
 
Formed in 2008, the Elastopôle competitiveness centre brings together the Auvergne’s rubber and 
polymers industries with the Centre, Ile-de-France and Loire regions..  
With Céréales Vallée  (cereal innovation) and "Viandes et Produits carnés"  (Meat and Meat Products) 
the Auvergne currently numbers four competitiveness centres. They unite public and private skills in a 
creative partnership in added value.  
 
 
If its agricultural and industrial predominance is stronger than elsewhere, the Auvergne is 
diversifying whilst retaining its excellent quality  of life. The epitome of a green region, the 
Auvergne is also the 2 nd safest region in Franc in which to live. With the largest source of mineral 
water in the country, it represents a natural reser ve of protected living and resources.  
Linking sustainable resources and demographic dynam ism, progress in advanced computer 
communications systems and innovative technology, t he Auvergne is now entering new territory.  
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3 questions to: 
Pascal Guittard, 
Director of the Auvergne Regional Development Agenc y 
 
The Auvergne Regional Development Agency is mobilising "regions, men and assets" to help new people 
to settle in.  
Since 2007, there have been 200 new business creators and purchasers who have been welcomed to the 
Auvergne in the framework of a "Home for Entrepreneurs" programme. In 2009, with the help of its 
partners, the Agency instituted a strong policy of supporting new members of the workforce. 
 
- What are the resources and tools that the Regiona l Agency has?  
First of all, human resources. The commitment of elected representatives, developers, investors and all of 
its partners who help the Agency to develop a consistent welcoming policy throughout the region.  

There is a whole toolbox specially created to attract and support new arrivals, for example: 
Internet sites, including www.auvergnelife.tv , the Auvergne’s shop window which offers numerous videos 
and useful information. Businesses and shops for sale, useful contacts, how to get things done, 
information about the way of life etc. The English language version, www.welcomeauvergne.com  which 
has been adapted for people coming from abroad. 
"Services+" offers which provide a detailed description of businesses for sale with financial analysis, 
presentation of the region, contact numbers and practical information (accommodation, jobs, services, 
shops, schools, leisure, local happenings and geographic situation etc) 
Entrepreneurs’ residencies  offering business creators and purchasers material, technical and financial 
resources which will help them make their projects succeed. 
The "Welcoming and assisting new arrivals to the region "  quality programme which aims to offer an 
effective integrated service to new arrivals whilst promoting a welcoming culture throughout the region.  
 
 
- How is the Auvergne’s image changing?  
Recent studies show that for something like the past ten years, the region has become more attractive. Its 
vast countryside, considered in the past a handicap, is now a benefit. Work in modernising and in 
marketing, allied to a policy favouring sustainable development, is starting to bear fruit. The Auvergne is 
becoming fashionable….  
Marketing operations carried out by local authorities have also contributed a great deal in restoring the 
region’s image. The internet is also a strong tool for projecting image, as shown by the success of the city 
lovers campaign (www.lesurbanophiles.com ). 
 
 
- Who is the typical immigrant to the Auvergne? 
Most new immigrants come from other French regions, foremost being the Rhône Alpes and the Île de 
France. They all come to the Auvergne to benefit from a better quality of life.  
Mostly they are working families, between 30 and 59 years of age, with an urban outlook that they don’t 
intend to give up which could explain why they favour the suburban milieu.  
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THE ALLIER IN 3D:  
Opening up to the World and Sustainable Development  

 
Three-dimensional, the Allier offers three points o f access making up as many openings 
into the Centre, Bourgogne and Rhône Alpes regions.  The three Communities groupings 
of Vichy, Moulins and Montluçon concentrate their m ain economic activities in the city 
areas that feed the region.  

 
The Allier Key Figures:  
 

Population: 354,231 inhabitants  at 1st January 2009 
Demographic stabilisation after a number of decades of erosion.  
Area: 7,340 km², nearly 1,4% of France  
A strategic European crossroads which has acquired its essential 
infrastructure   
Density: 47 inhabitants to the square kilometre 
The rural area takes up 70% of the Département 
 
Demographic erosion of about 3% appears now to be controlled: With a drop in population of less than 
1%, the department is taking on new life. Only its western part (the Montluçon district) continues to lose 
population, whilst the most northern part (the Moulins district) is holding steady and the Vichy district is 
gaining. 
 
At the centre of the major European road links, the Allier knows how to make the most of its central 
position to anchor its economic development. The region’s infrastructure remains a departmental priority 
for which the Conseil Général has set aside 89m€ (of which 27.23 m€ for routes and roadways 
infrastructure).  
The opening up of its roadways  by increasing the RN7 and RCEA to 4 lanes, two national roads whose 
improvement has been late coming. 
 
The East-West link:   
The Central Europe-Atlantic road (RCEA) (between Maçon and la Rochelle) links the Atlantic coast to 
Germany, Switzerland and Italy. Crossing the Allier for 130 km of its length, only some thirty kilometres 
are four-laned. Officially announced in March 2009, its concession as a motorway will accelerate its 
development to 2 two-lanes which should be completed in 2017. 
The North-South link: 
The RN7 is the essential link for the Nièvre, Allier and Loire Départements whose large employment areas 
it supplies. The joint action of political and consular representatives is in progress to bring all of its 243 
kilometres (24 km completed out of the 78 in the Allier) to 2 two- lanes. Currently being improved, the 
Lapalisse and Varennes detours will be implemented in 2011; work has started on Villeneuve-sur-Allier. 
The planned extension of the A719 motorway to Vichy (Gannant/Bellerive-sur-Allier) could become a 
reality between now and 2012. 
As far as the opening up of rail links  is concerned, the Département has supported unanimously  the Altro 
association, in favour of a plan for the TGV to cross the Allier in three branches (to the north to Paris via 
Clermont Ferrand, to the east to Lyon and to the west to Nantes and Bordeaux. 
 
Recognised at national level (“La Gazette – GMF” regional prize) for implementing the Computer Working 
Environment (ENT) at the Jean-Jacques Soulier secondary school at Montluçon, the Conseil Général has 
been recognised as an exemplary model in its schools computer systems.  
The ENT is a portal for on-line services offering a single point of access to all of the educational 
establishment’s information for teachers, pupils, those involved in education and parents. This system will 
be set up in all of the secondary schools in the department between now and 2010.  
 
The services share continues to grow to more than o ne job in two. The Allier is distinguished by the 
size of its trade, whose share proves greater than that of the region. 
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One regional establishment in four is established i n the Allier,  mainly small businesses spread across 
the Auvergne Département. Vichy and its conurbation represent the largest departmental metropolis 
before Montluçon and Moulins. 
Industry and construction together represent nearly a quarter of all departmental economic activity.  
 

The industrial sector has maintained its workforce; 
it still represents one job in five. The production of 
intermediate goods predominates and gives work to 
8.3% of the working population, a figure that is higher 
than the national average (5.5%). The leaders are in 
the chemical-rubber-plastics sectors, metallurgy, 
electrical components and electronics.  
As innovative as it is productive, agribusiness is 
booming.  With total estimated sales of 1.5 billion 
euros, it employs a workforce of 4,200 in 84 
businesses. The meat industry (29% of all 
companies, employing 54% of the industry 
workforce) heads the list. 
 

 
The third largest business in the Département, agri culture takes up two thirds of the region’s land 
area. 
Including one of the finest forests in France (that of Tronçais which extends over 11,000 hectares), the 
forest generates dynamic silviculture. It covers 22% of the land. 
The average farm size is 82 hectares. The Allier occupies the first place nationally for organic production 
and is proud of its 7 Red Labels. AOC certification is making headway.  
In May 2009, after a wait of 27 years, Saint-Pourçain  (a wine produced around that commune in the 
Allier) obtained its Appellation d’Origine Controlée (AOC) becoming the first wine from the Auvergne to 
receive it. Producing the three varieties (red, rosé and white) in 2.5 to 3 million bottles a year, it is grown 
on some 600 hectares. This small vineyard enables 19 communes to lay claim to a high quality that is now 
recognised.  
Three quarters of farmers raise milking cows (2nd place nationally). Wheat represents the principal cereal 
produced. 
 
In this industry nearly 200 farms are taken over every year. The new Departmental Agricultural Plan  for 
2009-2013 aims at strengthening their autonomy by putting down the foundations of new production plans.  
First in class for organic agriculture  in the Auvergne, the Allier sets aside a not insubstantial part of its 
land area to this sort of production, which respects the environment, adopted by nearly 150 local 
producers.  
A figure which is rising and an industry supported by the Conseil Général. Grants of 90,000€ over 3 years 
will be provided to increase the number of farms and the diversity of products. In addition, the 
Département has decided to take on part of the cost of school meals made up of 100% organically 
produced products. 
 
Uniting under its banner businesses, high quality industries, farmers and producer groups with 
restaurateur associations, the Committee for the Promotion of Products from the Allier (CDPA) has put on-
line its “Allier Box” www.produits-allier.com . 
 
The sweetness of Bourbon life has its emulators. Developed since 2007 by the Departmental Tourist 
Committee, La Dolce Vita  programme is bearing fruit, 2008 being declared an excellent vintage. The 
hotel industry has recorded an increase of 1.1% (829,100 bed nights from January to December). This 
milder weather has also benefited open air accommodation (+7.5% between April and September). 
The leading local attraction, the Le Pal leisure park, has reached an absolute record frequency level with 
433,000 visitors. As leisure parks are a profitable investment, and zoos are part of the environmental 
process, they have a motivating increase in margin levels. 
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3 questions to: 
Nicolas Doulain, 
President of the Allier Economic Development Commit tee (Comité d’Expansion 
Économique de l’Allier) 
 
The Allier Economic Development Committee is the economic management arm of the Allier 
General Council. Encouraging industrial investors, support and technical advice to businesses 
who are setting up or developing, research and finance, the AEDC is there at each of these 
stages for any project in its region.  
 
- What are the main tools that the AEDC relies on t o encourage Allier’s development? 
Encouraging a region’s development depends in fact on a number of tools. 
Firstly, we should mention that the current industrial and economic infrastructures need to be 
considered. It’s by using existing businesses that are already established and offering their 
know-how that we can quite often manage to create new projects.  
Another important tool is: people. That is to say, businessmen who are attached to their region 
and work night and day to develop new business. There are numerous examples in the Allier 
and the region can count itself lucky. Businesses like NSE (François LACOSTE) or LPH 
(Philippe LAURENT) are involved in a regional virtuous development cycle. 
Finally, we must not forget other parameters, considered by outside investors as being essential. 
Namely, the quality of labour (in Allier it is reckoned to be both hard working and reliable), a 
favourable geographic position (even though still poorly serviced) and finally an enviable quality 
of life at a time when the environment is becoming ever more important. 
 
- Are there structural obstacles that slow its deve lopment? 
The co-existence in the same Département of 3 economic centres of equivalent size but rather 
distant from each other sometimes results in a dissipation of its vitality. 
These difficult connections whether road or rail are amongst Allier’s main handicaps. The joint 
effort of local political, administrative and business leaders seems now to be making progress in 
a situation that had been stuck for too long. 
If there are, in fact, some excellent educational establishments, it remains true that there is a 
lack of some “First Rate” institutions with regional and national impact which could increase local 
links with businesses (for example in research and development) 
Finally, the concept clusters organised around joint innovative projects are slow to come, 
initiatives often remaining isolated or poorly connected. 
 
- And Tomorrow?  
It is by networking, by bringing together men and businesses involved in the Allier’s future that 
we are going to be able to pull the region forward.   
It’s no longer a time for local squabbles or for procrastination, mobilisation needs to be on all 
fronts and effective.  
It is up to us, as it is to all economic players concerned to identify the niches with potential for 
the future, to pinpoint complementary business, to get business-to-business dynamics moving 
and to attract outside investors.  
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THE PAYS VICHY-AUVERGNE: 
The Dynamic is launched! 

  
The Pays Vichy-Auvergne unites 167 communes and its area of action encompasses : the Vichy Val 
d’Allier communities grouping, ten community of communes of the Allier (Sioule Colette et Bouble, Bassin 
de Gannat, Pays de Saint-Pourçain, Varennes-Forterre, Le Donjon Val Libre, Pays de Lapalisse, 
Montagne Bourbonnaise) and the Puy-de-Dôme (Nord Limagne, Côteaux de Randan, Limagne Bords 
d'Allier) and the isolated commune of Ris.  

 
3 questions to: 
Stéphane Zapata,  
Association Director since January 2007 
The Pays Vichy-Auvergne hinges around its development council (84 members divided over 
5 bodies: economic, social, cultural, citizen and representatives) who are those putting 
forward proposals and its decision-making association, whose role is to negotiate contracts 
and obtain grants from its partners (Europe, State, Region, Département) 
 
- Whilst institutional reform is emerging, looking at restructuring regional communities, what place 
should the Pays Vichy-Auvergne occupy? 
Restructuring regional administration does not preclude the need for us to consider things on a larger 
scale, between a number of commune groupings.  
A region of projects based on the catchment area in which its 160,000 inhabitants recognise that they live 
and belong, the Vichy-Auvergne is a “rural-urban” cooperative.  
Straddling the Allier and the Puy-de-Dôme, it strengthens the policy of cooperation and common synergies 
between the regions and the two departments. An inter SCOT (Regional Unity Plan) process will be 
contracted, enabling cooperation with the Pays du Grand-Clermont to be strengthened.  
 
- What role will Europe play in developing the Vich y-Auvergne? 
The Vichy-Auvergne has a monitoring role for tenders for projects that involve a number of States (for 
example in economic development and training). A place for considering and anticipating regional needs, 
it is linked to the Region and to the Département by various different contracts. Ensuring that plans are set 
up and monitored (over 20 are currently in progress) Vichy-Auvergne implements the European policies to 
which it is connected. 
The Pays Vichy-Auvergne development plan benefits from European funding for 2007-2013 in the 
framework of the “Leader” programme. This allocation of grants totalling 1.7 M€ (to which 1.4 M€ matching 
public funding can be added) supports projects on the theme of “Water and well-being in the Pays Vichy-
Auvergne” selected by a panel of experts. To these credits have been added regional aid (Contrat 
Auvergne+ for 9.2 M€ for European level projects) and from the Département (The Allier Conseil Général 
has committed 136,000 euros in addition to its sectorial funding for 2009-2013). 
 
- What are the main projects supported by the Pays Vichy-Auvergne? 
Whether it is economic development or tourism policy, the Pays will give on the ground help to the Leader 
projects and proposed Pays contracts. It will lead cooperation agreements and exchanges with a number 
of European nations (Rumania, Sweden etc). The Pays will act as an “intervention area” for the health and 
nutrition section of the Auvergne+Eco  contract initiated by the Region.  
 
The Pays contributes actively to the protection and enhancement of its resources. In September 2009, it is 
involved in Gannat en Foires  presenting a conference and workshop programme on the subject of 
ecological building. 
With the 2nd Pays Vichy-Auvergne Derby  in September 2009, at the Vichy race-course, the show 
jumping Grand Prix links our region to this sporting competition. It is in line with the Pays’ plans to 
promote the horse racing industry  in cooperation with Vichy and the Vichy Val d’Allier Communities 
grouping equestrian days. The second European Symposium of 17th October 2009 on the dissemination 
of equine knowledge will enable more than 150 participants to exchange latest and prospective scientific 
data to promote growth of horse racing. 
The Pays Vichy-Auvergne together with the grouping has been given the assignment of organising the 
19th Summer School on Rural Tourism  at the end of the summer of 2009. This international event will 
bring together each year more than 300 French and foreign players in a sector that is in full growth. 
This is just some of the work being carried out by the Pays Vichy-Auvergne with a view to 
strengthening the attractiveness of its region in a  sustainable way. 
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VICHY VAL D’ALLIER: 
The Plan and ambitions for the Grouping 

 
Key Figures for the Communities Grouping: 
  
Population: Nearly 80,000 inhabitants 
An increasing population for this N°2 communities g rouping in Auvergne  
Area:  327.5 km²  
At the top of demographic growth in Auvergne 
Density: 228 inhabitants to the square kilometre  
Over half of the inhabitants in Vichy and Cusset  
 
23 communes brought together under the VICHY VAL D’ALLIER (VVA) umbrella: 

Abrest, Bellerive, Billy, Bost, Brugheas, Busset, Charmeil, Cognat-Lyonne, Creuzier-le-Neuf, 
Creuzier-le-Vieux, Cusset, Espinasse-Vozelle, Hauterive, Le Vernet, Magnet, Mariol, Saint-
Germain des Fossés, Saint-Rémy-en-Rollat, Saint-Yorre, Serbannes, Seuillet, Vendat and 
Vichy. 

-  7 communes have more than 2,000 inhabitants: 

-  Vichy (26,555) 

-  Cusset (13,951) 

-  Bellerive-sur-Allier (8,771) 

-  Saint-Germain-des-Fossés (3,746) 

-  Creuzier-le-Vieux (3,267) the fastest demographic increase in the Allier (+ 230) 

-  Saint-Yorre (2,811) 

-  Abrest (2,612) 

 
The VVA communities grouping maintains special 
trading relations with the Clermont Ferrand busines s 
hub , an important influence in its development  
 
Vichy Val d’Allier (VVA) actively participates in the 
Réseau Clermont-Auvergne-Métropole network, on 
projects that are jointly developed. Made up of the 
communities grouping and the communes of Vichy, 
Aurillac, Puy, Clermont Ferrand and Grand Clermont, the 
Réseau Clermont-Auvergne-Métropole network (nearly 
600,000 inhabitants) drives a common metropolitan 
dynamic that has strong added value and is creating 
more jobs.  
Supported by two excellent dimensions of cooperation, 
the Clermont urban centre between Clermont-Ferrand 
and Vichy and the Rhône Alpes access, the Val d’Allier 
represents the uniting link for this highly attractive area.  
 
For a number of years the Communities grouping has 
undertaken the task of reorganising its work. This diversification  favours an increase in service industries 
in its region (which has over 400 manufacturing businesses) and the development of skills in a variety of 
sectors. A versatility that will enable it to hold its own at a time of international crisis.   
 
Representing 17% of all jobs, the Agri-industry occupies a prominent place in the grouping (2nd in the 
region and 1/8 of the sector in the Auvergne). With 16 businesses in the region, its products are varied: 
The production of the famous Vichy pastilles (69 people), the water industry (246 people) and also poultry 
(240 people at Arrivé Auvergne etc). 
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3 questions to: 
Jean-Michel Guerre, 
President of the VVA Communities Grouping 
 
Created in December 2000, the Vichy Val d’Allier Communities grouping is the 
largest in the Département. With its 23 communes it is the second largest 
regional grouping after Clermont-Communauté.  
It is situated in the Vichy employment area  which totals nearly 110,000 inhabitants in over 81 communes 
(of which 40 have fewer than 500 inhabitants), 65 of them are predominantly rural.  
The team elected in 2008 for 6 years bases its work on 3 main pillars: attractiveness, general 
development and demography.  
 
- What are the main development priorities for the “VVA 2014” project which was approved in 
February 2009? 
The grouping project defines the development prospects for the Communities grouping for the coming ten 
to fifteen years. The “VVA 2014” project is an update of the 2002 plan which considered all that had been 
undertaken and achieved in the previous term of office, including new data such as sustainable 
development and changes to be made to make it meet social, economic and socio-cultural reality. With 
this in view, the VVA has been working on its plans in the framework of widespread consultation with 
inhabitants and those involved locally. At the completion of the public meetings, 4 priorities were identified: 
To make the Grouping more attractive, to improve the quality of life, to promote social cohesiveness and 
solidarity and to develop the Grouping.  
 
- Upon which partnerships do you aim to build your VVA development policy? 
Development policy for the VVA will, of course, be built on partnerships, in particular in the framework of 
the Grouping agreement and the Vichy-Auvergne agreement. In this context, the departmental and 
regional councils (Conseil général and Conseil régional) are valuable partners. Europe also plays an ever 
more important role in supporting local projects. Proof of which are its investments in support of big 
projects: the swimming complex, the transport interchange centre, the Atrium. The State plays a not 
unimportant part even if over the past months its disengagement gives worrying signs for local 
development  
 
- The VVA economic development agency is celebratin g its first 20 years in 2009. What will its 
roadmap be for the years to come? 
At this time of economic recession, the VVA development agency, financed 100% by the Grouping needs 
to be at the service of all businesses whatever their size or sector of business activity. As the VVA’s 
spearhead, the agency will put into practice the economic strategy defined by local representatives on a 
practical day-to-day basis.  
Maintaining and developing businesses in the area is the pillar in this strategy as they are essential for 
diversification, a central factor in the stability of our local economy. 
Agri-business, the health sector, services (training and apprenticeships for those involved) are areas of 
opportunity to explore in the years to come. To do this, the agency needs to export the image of a 
dynamic grouping, one in step with the times, through its participation in the right exhibitions, by giving 
support to those with projects to offer 
 
New facilities, improved urban areas :  The VVA (in partnership with Europe, the State, the Region, the 
Département and the communes involved, as the case may be) provides effective tools to give 
infrastructure to the region and attract and retain new populations. Involving itself in the roadmap set out 
by the Auvergne region, the VVA grouping has invested in broadband .  
By 2015, the whole working area should be covered so that the region disposes of the digital media 
attracting new companies and favouring their development. The VVA grouping also takes part in the 
“Auvergne TIC” group to promote networking of high potential companies in this sector.  
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The new services business centre is part of revitalising the rail 
station area. Its 8,000 m² is situated on the site of the old bottling 
plant in the centre of Vichy, offering variable geometry space for 
starter service companies:  
Creating, developing or looking for large areas the Atrium  offers 
customised solutions for companies looking to set up in the best 
conditions. 
For further Information, please see: www.atrium-vichy.com 
 
 
Visited by 800,000 travellers annually, the Vichy-Val d’Allier transport interchange centre  has been 
completely renovated at a cost estimated at 14 million euros. SNCF rail trains, bus station for urban 
transport, TER inter-city coaches, taxi park, parking for cycles and motor cars, transport interchange  
now has much better facilities in a high quality environment. Respect for the architectural inheritance, site 
landscaping and modernisation, Vichy station is both aesthetic and functional. 
 

 
From the winter of 2010-2011, there will be a new support infrastructure to meet incoming family needs: 
The Left Bank Children’s Centre  will offer a complete service at Bellerive-sur-Allier. This project 
supported by the Grouping will include: a community mini-crèche, a family crèche, a day nursery, a team 
of childminders and play daycentre and parent and child reception areas.   
 
The play daycentre at Turgy (Cusset) has been completely renovated and having doubled its area will 
receive a hundred children from the summer of 2009.   
 
A renaissance in balneology  aimed at preventative care linking dietary and sporting activity to traditional 
treatment based on thermal spring mineral water.  
The Nutritional Centre is the operating base for “Helping you Slim at Vichy”. It is here that slimming 
programmes are designed and where the latest scientific information is exchanged with the faculty of 
medicine and allied research centres. The “Slim in Vichy” programme launched in cooperation with all of 
the local players, has strengthened the appeal of the Thermes de Vichy. 
 

 
The “Health for All” strategy that has been initiated offers a real research and 
application centre for slimming and illness prevention, in particular for some 
cancers, by good nutrition.  
 
The Thermes Callou has equipment that is up to date technologically in matters 
of health and individual treatment. Essentially therapeutic, stays are orientated 
towards treatment of rheumatology and the treatment of digestive problems and 
those of metabolism (the over weight). 
The Thermes des Dômes, completely renovated in “Art Deco” style, uses 
traditional know-how aimed at helping the young retired to stay in form. 
Associated to the Vichy laboratories, the Compagnie de Vichy offers a range of 
world exclusive treatments at the Les Célestins Vichy Thermal Spa.  
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Front runner in balneology, the Compagnie de Vichy  created a subsidiary in 2008, Vichy Spa 
International, to develop spa programmes abroad (the first being at Byblos in the Lebanon).  
Founded in 1862, the ex Compagnie Fermière de Vichy is a state concessionaire (until December 2030) 
for the whole property containing 11 springs, including Vichy Célestins and two thermal establishments. In 
addition, the Compagnie de Vichy owns three hotels of 4, 3 and 2 stars and the Les Célestins Vichy 
Thermal Spa. 
In 2007, the Compagnie de Vichy had a consolidated turnover of 30 million euros, and an average staff of 
350. 
 
 
Representing 50% of all local tourism, business tourism  
continues to gain market share. In 2008, 105 events were 
organised in the region, the result of a diversification in Vichy’s 
offer and the first choice for gatherings of large national companies 
and a meeting place for institutions.  
Not forgetting business exhibitions and other themed meetings 
which are on the increase. 
  
 
At the start of 2009, 2 business exhibitions were organised in 
parallel, “Proxima Vert et Proxima Sport” attracting more than 200 
business managers and local representatives on the themes of the countryside and sporting equipment.  

 
In October, the 2nd edition of Nutravita Days for “The 
overweight- Prevention and Treatment” brought together 
several hundred European specialists in nutrition and health 
over 3 days  
 
 
 
 

 
Offering (almost) all sports at all different 
levels in its range of fifty disciplines, the VVA 
has an exceptional sporting hub whose financial 
returns prove to be substantial. 
Two eighteen hole golf courses, a racecourse 
that is expanding rapidly and an equestrian 
centre which is the scene of an international 
horse competition each year, represent further 
resources for the VVA.  
 
The banks of the Allier have been developed , enabling rowing, sailing, water skiing, power boating and 
jet skiing to take place. Competitions are organised regularly at national and international level. 
 
Situated on the site of the old pigeon shoot (Bellerive sur Allier) the Communities grouping’s Aquatic 
centre  opened in March 2008 and received over 200,000 visitors in its first year exceeding by far the most 

optimistic estimates for its use. Its new Fitness Area (cardio 
training, bodybuilding and fitness) offers users a variety of 
exercise supervised by qualified instructors. These 
installations, in a green setting are suitable for outdoor 
activities and the organisation of large sports meetings. 
  
The arrival in July 2012 of the US swimming team to the pool 
for their last training before the London Olympic Games, is its 
first international use. 
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A real campus for athletes whether they are starting out or professional, the Omnisports Centre had a 
record year in 2008 with 245 courses and events.  
The joint activities of the Palais du Lac, the Youth Theatre, and 
the various sporting installations have generated more than 
120,000 visits (in addition to accommodation in its International 
Centre offering room and board).  
 
One of the great national challenges for 2010 will see some 
3,000 participants arrive for the Crédit Agricole Olympic Games.  
 

 
 
In May 2010 one leg of 
the Canoe-kayaking World Cup will take place there, a real 
rehearsal for the World Games in 2011 in the discipline (in-line 
racing) whose organisation the International Federation has 
entrusted to Vichy.  
Some hundred nations will take part in the event which will see 
nearly 700 athletes with some 300 people accompanying them 
and as many journalists from the 5 continents.  
 

 
 
After a period of uncertainty and widespread action by local 
representatives and the population CREPS de Vichy-
Auvergne  is looking at an assured future: Sports training is to 
be developed in liaison with the national federations. 
Agreements have been signed for training trainers for the 
swimming, rowing, canoe-kayaking and cycling federations. 
“France” Centres set up, based, in particular, on a partnership 
with the recent French Federation of Contact Sports 
(Fédération Française des Sports de Contact).  
The creation of a national sports health resource centre  is 
on the agenda. It would devote an important area (including 
meeting and library areas) to subjects such as the fight against obesity, the fight against recurrence in 
some pathologies, the fight against sportsmen’s addictions etc. The setting up of a real Medico-sporting 
service  is programmed with the support of Vichy and the VVA. 
 
Offering over 500 hectares dedicated to sport, the VVA sporting hub economy development places 
it at the head of national installations and in 3 rd position in Europe.   
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The Community University Campus 
Courses and students in growing numbers 
3 questions to: 
Jacqueline Girard, 
Director of the Community University Campus 
 
With the transfer in the autumn of 2009 by the Unviversity of Auvergne-
Clermont 1 of the first preparatory year in physiotherapy studies, the 
Campus has doubled its numbers to more than 800 stu dents .  
Built and financed under the initiative of the Communities grouping, the 
University registered 210 students on its opening in 2001. This 9,000 m² site has seen its numbers rise 
every year. Apart from the Cavilam language and media centre, the Campus hosts courses for the 
Université de l’Auvergne and the Uiniversité Blaise Pascal, representing some fifteen courses (from Bac+2 
to Bac+5) with an emphasis on multimedia, computer, business, management, languages, 
biotechnologies and pharmacy. 
 
- What has been done to enable the Campus to meet t he needs of new students under the best 
conditions? 
The opening, for the new 2009/10 academic year, of three new courses:  A degree in bilingual Financial 
Management (French-English), a professional Sound Design degree and a first preparatory year in 
physiotherapy studies, being an addition of about 400 students and resulting in a very important 
opportunity to develop university life for the VVA with financial returns valued at over three million euros 
for the area. 
Taking on these new courses was subjected to in-depth studies to ensure that teaching conditions would 
not suffer. With this in mind, the Communities grouping decided to create 2 new halls, of some fifty seats, 
equipped with interactive white boards, video projectors and laptop computers. They will be operational 
from 1st September 2009 thanks to an investment of 200,000 €. We also envisage the creation of 2 halls 
each seating 80 to 90 which will be completed for the opening of the 2010/2011 academic year (an 
additional 600 000 € allocated). 
In addition as far as student life is concerned, all steps have been taken both as far as organisation is 
concerned and providing equipment so that the university restaurant and the media library offer students 
the best possible conditions. 
 
- Will the VVA strengthen its investment policy in favour of University development for the 
grouping? 
The Campus is an undoubted asset for the Communities grouping: a dynamic that drives economic 
revival, it is a heavy investment of course, but it’s important for the future, as there is no doubt that now 
jobs will relocate to where there are research connections. 
A University campus also represents a region’s competitiveness and dynamism. With 2,000 post 
baccalaureate students in the grouping it is worthwhile supporting and helping the development of an 
active student environment. 
At all events, in terms of the grouping plan, the VVA has emphasised the importance of keeping up the 
effort in terms of higher education to strengthen the idea of a centre for higher education in the Vichy area, 
which will be a real dynamic in uniting all of the institutions offering post baccalaureate education. 
 
- How do you see the future of the Campus over the coming ten years? 
The Campus still has excellent prospects for development. Vichy Val d’Allier is currently working on a 
contract with the two regional universities to make the courses offered in its region permanent. Our 
ambition being to establish the region definitively as a university region that is to be reckoned with. 

 
In the immediate proximity of the University Campus, the Qualidev Resource Centre  is an information 
exchange and meeting place for innovative methods relating to quality and safety and the environment 
directed towards sustainable development. 
Set up in the old Célestins convent which has been completely renovated and driven by the Moulins-Vichy 
Chamber of commerce, Qualidev offers a range of services aimed at business, local communes, students 
and teachers (www.qualidev.fr ). 
Qualidev is developing a programme of coordinated action with regional players in Quality control and, in 
particular, the European Institute for Total Quality (Institut Européen de la Qualité Totale) at Vichy, the 
Auvergne Association for Quality Performance (l’Association Auvergne Qualité Performance), the 
Plateforme 21, the Espaces Auvergne Performance de la CRCIA and AFNOR Rhône-Alpes Auvergne. 
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A culturally diversified menu  with, in particular, in the region the Vichy Opéra Théâtre.  Its two seasons 
(summer and winter) offering rich programmes throughout the year, not only in theatre, but also in music 
and dance.  

 
Famous artists take the stage in its magnificent Art 
Nouveau theatre, opened in 1903 and renovated 
faithfully. A variety of offerings, adapted to public 
diversity mean that sportsmen, health cure visitors, 
pensioners and students are ever more numerous in 
enjoying these performances and other concerts 
offered in the region. 
 
 
 
 

 
 
There are numerous theatres : Opened at Bellerive in September 2008, and 
with a capacity of 183 seats, le Geyser  offers cultural performances 
(organised by the City, the live performance associations at Bellerive, and 
external organisations).  
The Cusset municipal theatre, Espace Chambon (342 seats) which has 
been completely renovated (including the acoustics) and offers a new media 
library since 2008, and the Centre Culturel Valéry Larbaud  at Vichy (with 
its 447 seat proscenium arch theâtre) complete the range of places worth 
visiting.  
The Vichy Val d’Allier region also supports a number of festivals, usually 
organised in the more rural communities (Brugheas etc). 
 
 
 
 
Wide reaching infrastructure, innovative facilities , state of the art technology, not to forget urban 
development that has been carried out and yet to co me, the Vichy Val d’Allier Communities 
grouping is equipped with the means to satisfy its ambition: Assuring the well-being and quality of 
life of its inhabitants in a sustainable way, with,  as the reward, additional external expansion and 
strengthened regional attractiveness. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Redaction : VD Redaction 


